Thinking of Redesigning
Your Website?

The bottom line...
How much work is going to go into your new website will determine its cost.
More specifically, the two things to consider are the complexity and size of the project.
For example, a finished product 5-10 page website with few functionalities beyond a “contact”
page will definitely cost less than a 40-50 page website that has a ton of functionalities like
online payments, scheduling, etc.
Depending on the size, scope, and functionality, a small business can spend less than $1,000 or
all the way up to $10,000 and beyond.

That’s a wide variety of prices! In this report, we’re going to be getting into the details so that
you can get a tangible idea of what your specific website will cost to redesign.

The 2 Main Options
DOOR #1: Hiring a Professional Web Designer
Let’s face it - most small businesses are just straight up busy. In addition to that, redesigning a
website requires a skill set that some people don’t have. If the thought of doing anything techy
gives you a headache or you just can’t find the time to make it happen, then you should simply
hire someone to do it for you.
That’s all there is to it!
But finding the right person to do the job for you can be tricky. For instance, if you look at a lot
of web designer websites out there you’ll find they often:
● Don’t list their prices
● Show prices in a crazy range so you don’t know what you’re getting into
Lucky for you, we’ve put in the work and done the deep digging to give you this report with
everything you need to know about getting your site redesigned for the best price.
After a lot of looking and compiling of data, the median range for a small business full website
redesign is in the $3,000 to $6,000 range. However, it can go to $20,000 and up if it’s a large
site with a lot of bells and whistles.
In order to get you a good idea of what you’ll be spending on a full website redesign, you need
to understand…
What factors affect the cost? Glad you asked!
BONUS TIP:
If that $3,000 to $6,000 made your heart stop, ask the designer if they have any kind of
financing plans. Most will be more than happy to help you out in that way!

1. Number of Pages
A lot of website design firms will offer a flat rate for a certain number of pages (something like
$4,000 for a standard 10 page website).
These packages might help some people, but what will it cost to add on extra pages if you need
them?
For most situations you can count on somewhere in the $100 to $200 range per extra page
beyond a company’s standard rate. Somewhere in there is pretty typical.
So if you pay $4,000 for that 10 page package and you still needed an extra 5 pages added on,
you could probably plan on spending between an additional $500 to $1,000 for those extra
pages.
That number will vary, obviously. But this gives you an idea of what you’re looking at.

2. Customizing Layout
Most website designers begin their design from a premade template. This is good news for you
as the business owner in need of a redesign because it means you will pay less upfront and your
website will get done faster!
If the template gets you a little over half-way to finished, the website designer is being paid for
the rest of the customization required to make that website exactly what you’re looking for.
Keep in mind, the more customization you require, and the more complex that customization
is, the more expensive it will be.

3. Graphics and Images
We live in a visual world. You have just a few precious seconds to capture a website visitor’s
attention before they’re gone. This is an area where you do not want to skimp.
If you want plenty of custom images, slideshow or videos, then you will be paying more.
However, this is one expensive that will definitely pay off in the long run!

4. Programming - Further Customization
Depending on the functionality you need for your website, there is most likely an app for that
(literally!). But if there isn’t, it may require some specialized custom programming.

Decide just how important the functionality is before charging ahead. It could end up saving
you quite a bit if you can make do with an existing application or plugin.

5. Revision Rounds
Just like any kind of design work, you probably won’t get the final version on the first try.
A designer will typically deliver a first go at the website (a rough draft) and request that you
give it a look and let them know what changes you would like to see.
The majority of the time, 1 or 2 revisions are all it takes to dial things in to your liking. Just make
sure you discuss the price of revisions before getting started.
A lot of designers will just include a couple revisions in the starting price. At Invicta, we have a
“until the customer’s 100% happy” policy - in other words, the price of a website redesign
includes as many revisions as it takes to make you totally happy with the finished product.

6. Content Creation
The goal of your website is to convert visitors into clients. But you can’t do that without stellar
sales copy throughout the site.
You’ve probably seen websites that focussed on everything BUT their copywriting. Not very
engaging, is it?
That’s why the copywriting of your website is as important, if not more important, than the
design of the site. I’ve got over half a million words written under my belt so I think I can safely
say - your website copy matters!
Creating engaging, motivating content for your website, or else reworking existing copy into
something more effective, will be money well spent in the long run.
BONUS TIP:
Remember - you get what you pay for! This goes for websites too. If the going rate is
between $3,000 to $6,000 and you see a deal where you can get a site for only $299.99,
stop and ask yourself - will what you get be the kind of quality that you need?

DOOR #2: Going Solo - Designing a Site on Your Own
If you are not the type to be scared of a computer and are ready to get your hands dirty
(digitally speaking:), then this door might be for you.
It’s not as scary as it seems, plus it isn’t necessarily super pricey. Here’s the basics of what you’ll
need to get going:

A Domain Name:
This is the URL that people will use to find your site. Usually you are looking at somewhere
between $10 to $20 for a year long domain name registration.
You can get a domain from NameCheap.com, GoDaddy.com, HostGator.com, or a ton of other
registrars. I personally use Name Cheap for most of my domains. Quick, easy, & they have great
customer support.

Hosting Your Website:
Again, there are tons of options out there and the price will vary. But for basic hosting, you’ll be
in the $100 to $200 range for a year.
If you are the more techy side of things and are planning on going the traditional WordPress
route, then HostGator, GoDaddy, or BlueHost are all pretty safe options.
If you need to beef things up a bit, you could check out SiteGround or WPengine. Keep in mind,
these more powerful options will put you in more like the $300 to $500 per year range.
However, you don’t really need to worry about upgrading until you are getting a lot (think
hundreds of thousands) of traffic.

Choosing a CMS:
CMS stands for Content Management System. These are the real plug-and-play versions of web
design like Wix.com, Squarespace.com, and Weebly.com.
If you’re not on the techy side of things or just don’t want to go with WordPress, these might
be a good option for you. Just keep in mind you’ll be paying more for the convenience ($150 to
$350 per year, potentially more especially if you have an ecommerce website).

Security - Your SSL Certificate:
You know that little padlock symbol that you see in the URL address bar of your browser? That’s
important. It tells visitors that their data is safe and makes Google trust your site more (always
a good thing!).
For a basic certificate, you’re looking at a mere $10 per year in most instances. There are more
expensive options but they’re not super necessary unless you’re dealing with a lot of sensitive
data all the time on your site.
A lot of website hosts and CMSs actually offer a free SSL certificate as part of their hosting
package.

Your Website Theme - Going Premium:
Be ready to spend between $100 and $150 if you want to really upgrade the look of your site. If
you really want to make your site stand out, it’s definitely worth it to invest in a premium
theme. Plus it will give you a lot more options in the future and prevent headaches down the
road.

Plugins - Going Premium:
Prices range from $100 to $200 for premium plugins. Whether you need forms or really nice
looking galleries, investing in a quality plugin (that doesn’t have its own branding displayed!)
just gives your website that special something.
Going for the free ones can be a time drain and a headache.

Photos:
$50 to $200 for enough photos for a full site. Probably more if you want videos too.
Like I mentioned before, we live in a very visual world. You have to have your pictures on point.
If you already have good quality photos or a nice camera, then you should be pretty well set.
You can get free photos from websites like:
● Pexels.com (they have free stock videos too)
● Unsplash.com
● Pixabay.com

Problem with free sites is that sometimes you’ll see *your* photo on a competitors website…
Awkward!
So it might be worthwhile to spend some money on your photos from
● BigStockPhoto.com
● iStockPhoto.com
● And of course there’s always Shutterstock.com
REMEMBER:
You cannot use just any old image you find in a Google image search. You can get dinged
for copyright infringement.

Continued Learning:
If designing websites is not your main expertise, then you are probably going to need to spend
some money on learning the ropes. You can spend $20 for a cheap course or you can spend
$200 to $500 for more in depth learning.
Since website design is a constantly changing art, make sure to set aside some money because
you know what they say…You’re never done learning!

Sum Total:
For a DIY site, you will most likely end up somewhere in the $300 to $800 range depending on
all the factors we just talked about.
However, that price range is not taking into account your most valuable resource…
Your time.
For a typical site, don’t be surprised if it will end up taking you between 25 to 45 hours of effort
to get the kind of quality you’re hoping for. Keep in mind too, that timeframe is based on
someone who has a pretty good existing grasp of building websites.
If you’re a total newbie, then you’re probably closer to 80 or 90 hours of work to get it done.
The whole process is very time consuming, especially if you’re having to learn the process by
trial and error along the way.

If you’re at the point where you have more time than money, or if you can’t use that time to a
more profitable end at the moment, then the DIY method might be best for you.

Some More Things to Consider...Updating, Upgrading, Maintaining, Etc.
So you’ve designed the perfect website. Now time to kick back and watch the new clients roll
in…Right?!?
Sadly, no. It’s not quite that easy.
Think of it like purchasing a house - once you’ve bought it, you have to keep maintaining it,
investing more time and money in it so that it stays looking pretty and doing its job.
Remember your website domain name & the hosting and/or CMS that we talked about? That is
a yearly fee. Then if you get a premium theme or premium plugins, most of those also have
yearly licensing fees.
Over time, you’ll need to update images, videos, content, add pages as you grow and expand.
Maintaining security is also very important and takes time and effort to make sure everything is
up to date and operating correctly. Gotta watch out for those hackers! Will you be able to
handle things if your website gets hacked? What if it crashed? Do you know how to back-up
your site?
Again, if you have more time than money, or if your time can’t be spent in a more profitable
way, then you can totally do all of this stuff.
Another option is to purchase a monthly website maintenance package ($50 to $400 per month
depending on how much support you need). If you don’t need things on a monthly basis, then
you can just hire a web developer on an hourly basis (probably between $100 to $175 per
hour).
In addition to all of that, these days...

A Website is No Longer Enough
I know - this may seem like blasphemy coming from a website designer. But think of it like
this…
Most websites are like billboards - they sit there and hope that someone drives by, looks at the
billboard, wants what the billboard offers, then takes action based on that info.

That’s a lot of ‘ifs’ - don’t you think?
The companies that are really crushing it in today’s business world are going beyond billboard
websites and creating funnels.
Basically a funnel is a specific step-by-step process that takes someone from a potential client
to a paying client by providing value, meeting their needs, and building a relationship and trust
from the get-go.
The whole funnel building process is beyond the scope of this report, but I thought it was
definitely worth mentioning. If you want some more info about funnel building, hit me up & I’d
be glad to send you some free resources to get you started.

The TOP Mistakes DIYers Make (and how to avoid them)
Over my years of building websites, I’ve squandered a lot of time, money, & resources on stuff
like:

Bad Tech
Yes, I’m guilty of it too. Trying to save a dime, going with off-brand stuff that doesn’t work and
results in nothing but headaches for all involved.
Stick to the tried and proven technology and make sure to read reviews before buying
anything!

Self-Proclaimed So-Called “Gurus”
On the internet, anyone can claim anything. Don't trust what someone says just because they
say it and have a flashy sales pitch. Ask for references, read reviews, and do your own
homework.
Better to avoid getting messed up with them in the first place. It’ll save you a lot of money.

Bad Info and Lame Advice
There are tons of shiny objects out there that can distract you away from the main purpose of
what you’re doing. Tune that stuff out and focus on what matters most - a solid design on a
functional website.
Hope this helps you avoid some of those pitfalls in your own web design journey!

Building a Website - Pros and Cons - Hire a Pro or DIY
Hire a Pro
Pros:
●
●
●
●
●
●
●
●
●
●

Saves you tons of time. Get a website designed while you’re out doing what you do best.
A professional website you can take pride in
Gets you a new website faster
Modern design following the latest trends
Excellent client experience from start to finish
Optimized for all devices (phone, computer, tablet)
Ongoing support
Professional copywriting and content creation
Insider knowledge of mistakes to avoid
Zero headaches for you

Cons:
● Larger investment of money (between $3,000 and $10,000)
● You will rely somewhat on the developer to help you make changes until you learn the
process

DIY
Pros:
● Can save you money (especially good if you have more time than money at the moment
or can’t spend your time in a more profitable way)
● You will learn a LOT of new stuff over the hours of development time

Cons:
● The end result can end up less than professional, negatively impacting the perception of
your brand
● Very large learning curve
● Procrastination - if this is all new to you, it can seem daunting which can make you put it
off

● Very time consuming - between research, trial and error, anywhere from 40 to 90 hours
of effort to get a passable website done

The Simple, Headache-Free Way to Having an Awesome Website
Invest in a professional.
If you needed a teeth cleaning or a tooth filling, you could do it yourself. You could spend the
time, effort, blood, sweat and tears to learn the process and see how it turns out.
But you have to ask yourself - is that a good use of my time?
A professional dentist could do those things for you in way less time and the finished product
would be higher quality, last longer, and answer your purpose better.
(plus it would DEFINITELY hurt less!:)
As a business owner, your priority is growing your business. Spending a ton of time learning
how to design a website, then spending a ton of time (and frustration) building it eats into time
you could spend doing actually making more money, getting more clients, and increasing your
profits.
If you just don’t have the money right now, the DIY option might be for you. However, like I
mentioned earlier, you can always ask about payment plans which are a great way to get the
website you need while on a budget!
Speaking of being on a budget…

I’ve Got a Special FREE Offer For You
I would love to help you design a custom marketing plan for your website, identify your perfect
target market of prospective clients and show you how to present your business to them in the
most attractive way possible.
This way you’ll be able to get more clients and increase your profits without wasting time or
money.
There’s no cost to this and there’s no obligation of any kind.
I offer this free service because (as you know by now:) I’m a website designer and I specialize in
full site redesigns that boost customer engagement and increase conversions.

And there’s a good possibility I can help take your business’ online presence to the next level
(making it more attractive to prospective clients).
So if you find value in the help I give you, then you might want me to redesign your website for
you.
With that said, please understand that I’m not offering a sales pitch in disguise. I promise not to
pressure you or pester you in any way at all.
In fact…
If you feel like I’ve wasted even one second of your time, just let me know and I’ll immediately
write you a check for $200.
Now wait a minute…
Before you go any further, you need to know that I can’t help everybody.
I can only be of benefit to people who understand the importance of their online presence, are
ready for more clients, and are not looking for a quick fix solution.
Here’s what you do next...
If you want to schedule a planning session with me, simply click HERE.
When you click, you’ll see a form with a few questions about your business and what you’re
looking to accomplish.
Once I have that information, I’ll do some market research for you and we’ll set up the time to
go over it together.
Sound good?

Just Click HERE

BONUS CONTENT
As a ‘thank you’ for checking out this report, I wanted to give you some more bonus content!

BONUS CONTENT #1 - Free eBook
How to Design Websites that SELL - Download Book

BONUS CONTENT #2 - Checklist
The Ultimate Website Optimization Checklist - View Checklist

BONUS CONTENT #3 - Formula
The Secret to Business Success - the Happy Client Formula - View

If you find this stuff helpful, please feel free to share with anyone you know who would benefit!

